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Hello Retail lover,
In front of you;

The Instore Report “Easter at Retail World Wide 2021”,
great pictures of instore activation from 11 different countries!

On headlines;
o Instore activities are mainly from grocery retail, but also great examples from cosmetics and fashion.

¢ You will see Instore activities based on the Easter mindset of customers, for the customer its easter
and somehow they want to celebrate it.

e Easterinstore is alive as well as Valentine, although in some countries its less important (Japan, China)
and in some countries it's on a different date (Russia) but for retailers, brands all over it is still an
added value to influence customer behavior instore.

¢ Retailers are showing an integrated approach of easter throughout the store and making the match with
online.

e The big brands are dominant in presentations on the shop floor, but also on shelf, second placement is
often used as a tactical approach instore.

o Print media is still alive, temporary POP in carboard is mostly used but also the use of Digital is rising,
you will see clever solutions, creativity, inspiration, design, stopping power, messaging, (from the
brands but also from the retailer) means/elements, color, materials, and forms.

¢ Instore media: you will see displays (Counter, Window, FSDU, On pallets) displays integrated in
fixtures, signage print & digital, graphics, adhesives, decoration, window dressing, visual
merchandising, digital screens, light, props, promotions, packaging, shop in shop, top merchandise
locations and so on, it shows really the business of a lot of our POPAI/Shop! members!

“The customer is in a easter mood and have shopping needs,
so fulfil these needs, it’s that simple”!

A big thank you to all POPAI/Shop! countries who made this report possible.
the next report will be about
“Back to School at Retail World Wide”

For information on Shop! Global Insights projects, please contact;
Leo van de Polder, at Ipolder@shopassociation.org

For information on sponsorships, please contact;
John Enright at jenright@staff.shopassociation.org
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Cotton on Kids
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peter alexander
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Countdown The Warehouse
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The Warehouse
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Hop into the new Easter range

: ' s> >

3

THE PRESS

LUSH
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Argentina

© VASALISSA

Chacolaticr

Havanna Vasalissa
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Brasil

Delicié Confeitaria Arcor Fini
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Brasil

Extra Bauducco Extra Lindt Fabiano Valente

Grupo ZD Mel Paiva Boutique

9 d'q) 2021 Easter Retail Worldwide



Czech

myslime n b
I na tradice.

“‘1“ = ol

Kaufland Albert
10 d'm 2021 Easter Retail Worldwide



VELIKONOC
ZNAMENAi

. EL ¢
VELIKONOCE
ZNAMENAJ]

Manufactura Rituals
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France

Leclerc
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Germany

Taglich geoffnet

auch wahrend des
Lockdown!

ef. Confiscric. Cafe-Restaurant.

Heinemann
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Germany

Lechner

Edeka
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Hungary

Interspar
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The Netherlands
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South Africa

Woolworth

CLICKS
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South Africa
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Sandton City
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South Africa

Sandton City
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UK - Ireland

DAFETH APRIL

Lidl Asda
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Waitrose Sainsbury
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UK - Ireland
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Morrisons Pets at Home
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WH Smith Tesco

Easter Treats
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About Shop!
Shop! Environments Association (shopassociation.org) is the global trade association dedicated to enhancing retail
environments and experiences. Shop! represents more than 1,200 member companies and
affiliates worldwide from 25 countries. The association brings value to the global retail marketplace through our industry
leadership, research programs, industry certification, education, and networking events. Shop! produces the award-
winning magazine, Retail Environments, offering business-focused content to retailers, brands, designers, and suppliers
throughout the industry

Shop! Environments Association
111 West Jackson Blvd., Suite 1412
Chicago IL 60604

(847) 686-2239

shopassociation.org

Okﬁfshnpassu:-:latlnn o @shopassodation .@ Shop! Enhancing Retall Environments and Experiences

© 2020 by Shop! All Rights Reserved
No part of this report may be reproduced for distribution without the express written permission of the publisher.
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