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The statistics



demographics
• 600 million global users

• 59% are daily users

• 35% visit several times a day

• 31% of women and 24% of men regularly 

use Instagram to like, share and post.
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Source: Hootsuite



Global Active users by age group
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If you are looking to reach 
the Millennial market, 

Instagram is the place to be

Source: Hootsuite



Global active users 2016 (million)
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Instagram has overtaken 
Twitter, making it as (if not 

more) important than a 
brand’s Twitter presence 

Source: Statista



Global Monthly active users (million)
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As of December 2016, Instagram 
reached 600 million active users, 

showing massive growth 
compared to its competitors

Source: Statista



Social media in south Africa
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26% intend to embrace 

Instagram in 2017, and 16% will 

expand to YouTube. 

This will see image and video 

sharing networks join the top 

table currently occupied by 

Facebook and Twitter.

Source: World Wide Worx

Social Media Use of Major South African Brands 
(percentage)
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Instagram has been the fastest growing social media 

platform among consumers for the past three years, 

and is now generating similar enthusiasm among major 

brands. 

By the end of 2017, it will have taken its place firmly 

alongside Facebook, YouTube and Twitter as an 

essential platform for audience building.

~ Arthur Goldstuck



Instagram Users in south africa
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Source: WebAfrica

At 2.68 million users, the 
popularity of Instagram can 

no longer be ignored by 
South African brands.
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“Instagram delivers 58 times more 

engagement than Facebook, and 120 times 

more engagement than twitter”
~ Spredfast
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is Instagram right for 
you?



Why your brand should be on instagram
• It’s the ideal smartphone app

• Users engage on Instagram

• Hashtags are effective

• Your brand will reach millennials

• You can authentically collaborate with 

influencers
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Why your brand should be on instagram
• You can create branded channels to segment your audience 

e.g. @nikewomen

• You can easily advertise

• You can communicate in real time with your audience with Instagram 

Stories and Live

• It elevates your offering beyond what it looks like and how it functions

• You can educate your audience about your brand values
13
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“One of the key findings of the South African Social 

Media Landscape 2016 study is how deeply entrenched 

mobile social apps have become in South Africa.”

~ SME South Africa 



Instagram best practices

15

What works What doesn’t

Simple, beautiful photography

Aspirational content

Storytelling

Video

Visual creativity

Real people, real stories

An emotional connection

Overdesigned and overbranded artwork

Strong sales pushes

Content that relies on outbound links

Non-aesthetically pleasing subjects

Infrequent posting

Poor image quality

Reposting of memes
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Case studies



Tacobell: 
A show of 
creativity
Using a clever mix of photography, 

illustration, and design, Taco Bell 

has created Instagram content 

that is unique, has a simple 

message, and a massive global 

following.
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Ikea: 
A visual 
showcase
Ikea showcases their furniture and 

décor in beautifully styled 

magazine-style images, giving their 

product offering context, and their 

audience advice and inspiration on 

how to incorporate these pieces 

into their own homes.
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Deadpool:
action 
attraction
Considered to be groundbreaking 

social media campaign work in its 

field, the Deadpool movie marketing 

team used Instagram to create pre-

screening hype, poke fun at pop 

culture, and also gave its audience a 

look behind the scenes. All using 

Deadpool’s signature cheeky 

rhetoric.
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What we dO
We produce fully-integrated and creative digital solutions at scale, from strategy through 

to execution.
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a team of digital experts

Fast & Agile

Flexible & adaptable. We 

are here to make your life 

easier.

Holistic approach

Solutions that marry 

technical, marketing, 

content & design.

Strategic

Experienced, senior digital 

talent. Smart, analytical 

and creative experts.



strategy content creative MEDIA
• Instagram specific 

content strategy

• Monetisation strategy 

• Setup of Instagram 
account

• Analysis & reporting

• Instagram account
auditing

• Instagram content 
calendar

• Community
management 

• Tactical content

• Campaign concepts 

• Multimedia design incl. 
animation & GIFs

• Video production

• Media creative

• Instagram advertising
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Our instagram services



Contact us
Please feel free to get in touch with us, 
we’d love to hear from you.

CAPE TOWN
T: +27 21 422 0683

E: info@creativespark.co.za

JOHANNESBURG
T: +27 10 286 0453 

E: jozi@creativespark.co.za

www.creativespark.co.za @CreativeSparkSA CreativeSparkSA
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THANK You


