
MORE

45%

YouTube, LinkedIn and 
Pinterest have less stickiness  
as these users only visit these 
sites  a couple of times a week

South Africa’s Digital Nation

Webographics 

METHODOLOGY

DOES THE INTERNET DISPLACE OTHER MEDIA?

What type of online advertising is 
most relevant?

Email

Web Browsing

Social Networking

95%

HOME

RADIO TV MAGAZINES NEWSPAPERS

OFFICE

YES

84%

78%

40% of  those who use more than 
one browser prefer Google Chrome

USED LESS BY

62%
USED LESS BY

45%
USED LESS BY 

59%

DIAL-UP

USED LESS BY 

28%

ONLINE ADVERTISING

While the majority (63%) of
internet users use Internet Explorer, 

Looked for more information after seeing this 
type of advert:

ADVERTISING IMPACT

Which advertising formats 
have they noticed?

mobi sites websites

2% 3%

59%

A
D

V
E

R
TS

36%

social networks mobile apps

82% 32%

Social network membership

50%

88%

36%

YES NO

After seeing 
positive comments:

The majority of those who do not shop 
online are concerned about security… Recommendations from others is the 

major driver of such credibility:

Visit online review 
platforms (HelloPeter)

26 % do not have a preference

References of the site 
from other people

After seeing negative 
comments:

Looked for more 
information on the 

brand/product

60% of people claim to create 
content to compliment 

and 25% to complain about 
a brand

Positive comments have more impact on social networkers’ 
perceptions of brands than negative comments…

Facebook, Twitter and G+ 
have the most stickiness as users 
are more likely to use these 
several times a day

Almost 1 in 5 
users are likely 
to spend more 
than 5 hours 
each day on 
Facebook…

Which social networks are they a member of? How often do they visit each social network?

What kind of content do they create?

Why do they not shop online? How do they judge the 
credibility of an online store?

Do they prefer local or international 
online SHOPPING?

How has their spending 
on online shopping 
changed since last year? 

69% 51%

WHO SHOPS ONLINE?

3 in 4 internet 
users who access 
the internet from 
their mobile 
phones do so 
every day

NEWS

ADS ON WEBSITES

57%

69%

51%

47%

social networks

websites

search engine listings

embedded in apps

72%
28%

70%
47%

mobile/GPRS/3G  

ADSL

Wi-Fi

LESS

19%
27%

53%

52%

60%

Collaborate Illuminate Research conducted by Columinate for the DMMA. For more information contact the DMMA at
info@dmma.co.za or Columinate at info@columinate.com.

WHAT DO THEY DO ONLINE?

WHAT ABOUT MOBILE PHONES?

Which internet browser do they use and prefer?

WHERE DO THEY ACCESS THE INTERNET?

What type of connection do they 
have at home?

7% BUT

33%
31%
25%

63% 40%

60% 25%

WHO
Columinate surveyed 2 263 internet users 

WHEN
Data collection for the survey took place from 21 
September to 5 October 2012

WHAT
An online survey aimed at answering the following:

•	 How do they use the internet?
•	 How are devices used in their daily lives?
•	 How do they use social networks? 
•	 What do they think of online shopping?
•	 How do they use internet data? 
•	 How safe do they feel online?
•	 What do they think of online advertising?

Have they done any online 
shopping?

After 5 years of using the internet, the 
likelihood of online shopping increases 
by

prefer local

prefer international

66%

8%

ADS ON APPS

MOST POPULAR LEAST POPULAR

Have they ever followed brands on 
social networks?

50%

SAME

Read onsite customer 
reviews or testimonials50%


