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12th PAMRO Meeting and All Africa Media Research Conference
The Grand Palm Hotel, Casino and Convention Resort,

Gaborone, Botswana

Sunday 22 August 2010 - Wednesday 25 August 2010
PROVISIONAL PROGRAMME

- CONFERENCE THEME -
“STRONG FOUNDATION AMIDST WAVES OF CHANGE” 

The 12th PAMRO Meeting and All Africa Media Research Conference will take place from 22 – 25 August 2010 in Gaborone, Botswana. The Conference will start on Sunday, 22 August with registration late afternoon followed by a welcome dinner.  Registration will continue on Monday 23 August (full day conference). Tuesday 24 August (full day conference including an LSM Workshop and a networking opportunity) followed by a Boma in the evening.  Wednesday 25 August will be a half day conference so that delegates can leave after lunch.

As usual, updates on media audience research activities from countries from all parts of Africa will be given and this will be complemented by a comprehensive summary of media research in member countries which will be supplied on CD to all attendees.

Presentations will address a wide range of subjects such as the change to Digital Terrestrial Television (DTT), a report on audience measurement during the Soccer World Cup, media research lessons gained in Botswana and Angola over the past number of years and issues arising from doing online research in Nigeria. 

In addition interesting new viewpoints will be explored such as the idea of Priority Modelling as a more effective predictive tool than actual behaviour, and how diary data has changed the media industry in Ghana specifically with regards to media buying.
Speakers that will present are from Angola, Botswana, Ghana, Kenya, Nigeria, South Africa and the UK. They are inter alia:
Candice Ulrich, Research and Panel Manager, AGBNielsen, South Africa

Cecilia Patterson, MTC Marketing Research Solutions, Botswana

Filipa Oliveira, Managing Director, Marktest Angola

Keld Nielsen, Global Business Development Director, TNS Media Research, United Kingdom

Liz Pillay, Media Manager Africa, Starcom Worldwide Africa

Margit Cleveland, Director, Infinite Insight Ltd., Nigeria

Patson Gasura, Managing Consultant, Topline Research Solutions, South Africa

Razaaque Animashaun, Managing Director, Business Interactive consultinG

Sharon Penhallrick, Chairperson of the NEPAD Business Forum Media and Communications Sector and Managing Director, Telmar SPC

Sifiso Falala, CEO, Plus 94 Research, South Africa

Vivien Marles, Research Director, (Pan Africa) Synovate

Attached please find the provisional programme which is still subject to change.

Confirmation from some leading experts from across the continent and elsewhere is still awaited and a more complete programme will follow next week.
For information about previous conferences please log onto www.pamro.org for further details.

There will be sufficient time for questions and one-on-one discussion with the International speakers during breaks.

The conference costs and registration forms can be found on the PAMRO website www.pamro.org
Opportunities for Sponsorship and space for Exhibitors are available and the necessary forms are attached.

We look forward to seeing you in Gaborone.

Regards

Paul Haupt
PAMRO Secretariat
Sponsors to the event:
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PROVISIONAL PROGRAMME

Registration And Get-together Dinner
SUNDAY 22 AUGUST 2010
17:00-19:00
Pre - Conference Registration 

19:00

GET-TOGETHER DINNER (Cash bar)

Main Conference Programme

DAY ONE - MONDAY 23 AUGUST 2010
08:30

Registration (cont) 


(Tea/coffee)

SESSION ONE

Chair

Jennifer Daniel, President, PAMRO

09:00
Official Opening: Welcome & introduction of speakers
Jennifer Daniel, President, PAMRO 

09:30
Keynote Address – speaker to be confirmed 
10:00

Media Research in Botswana - Defining Key Players and Future Opportunities (the next chapter: Research Practitioner’s Perspective)
Cecilia Patterson, MTC Marketing Research Solutions, Botswana


This paper will look at what we have learnt about Media Research over the last 10 years in Botswana and will challenge where our achievements are taking us as well as scrutinize opportunities and challenges we face as we continue the media research story. 

10:30

TEA/COFFEE
SESSION TWO

Chair

. . . . . . . . . .

11:00

"Report from the Digital Frontline" - What impact is digital having in two of the markets where it is most established (UK and US) and what are implications for SA.




Keld Nielsen, Global Business Development Director, TNS Media Research, United Kingdom
Digital Terrestrial Television launched in UK in 2000 and Digital Satellite in 1998 so what have we learnt over the last decade, and what about countries who have been more recent adopters?
11.30

Keeping an Eye on the Ball in Media Measurement:  The new digital world has lead to changing media consumption habits.  The Soccer World Cup allows us to investigate this.    

Candice Ulrich, Research and Panel Manager, AGBNielsen, South Africa

As audience consumption of the media evolves, media measurement must promptly adapt.  Within the context of the Soccer World Cup, audience behaviour is reviewed, technological advances in media measurement are evaluated and methodological challenges explored.  

12:00
Challenges to Online Research in Nigeria



Margit Cleveland, Director, Infinite Insight Ltd., Nigeria


The paper will present results of quantitative and qualitative research in Nigeria; experiences gained during these projects will be discussed and conclusions drawn about specific issues arising from doing online research in this market

12:30

LUNCH (Cash Bar)
SESSION THREE

Chair

. . . . . . . .. . . 
14:00
Looking Through The Wrought Iron Gates – Peeping Into The Media Lifestyles Of Africa’s Growing Affluent
Vivien Marles, Research Director, (Pan Africa) Synovate
The presentation will showcase Africa’s first study of the media habits and lifestyle of “Africa’s growing affluent consumer”. The top 15% income earners in 5 African countries reveal their media consumption behavior and their lifestyles 

14:30

Angola 2010 - Market Overview


Filipa Oliveira, Managing Director, Marktest Angola
The paper will give an overview of the economic and demographic information of Angola, look at the Angola media market and media research in Angola with specific reference to the audience results of AMPS 2009 and will touch on challenges in conducting market research in Angola from the experience of the past 4 years.

15:00

Why Everyone Is Going The Angola Route

Patson Gasura, Managing Consultant, Topline Research Solutions, South Africa
There is enough evidence to support that Africa is a key part of tomorrow and countries like Angola are becoming of cardinal importance as a key hub for Africa interested global organisations. But why Angola?

15:30

TEA/COFFEE 
Chair

…. . .. . .. . 

16:00

8th PAMRO Annual General Meeting (Paid up Members Only)


(Non-Members are invited to attend as observers)

18:30

GALA DINNER (Cash bar)


The Piet Smit Achiever Award will be awarded by the President of PAMRO at the Gala dinner

DAY TWO - TUESDAY 24 AUGUST 2010
08:30
TEA/COFFEE
SESSION FOUR
Chair

. . . . . . . . . . . 
09:00
 James Edwards, Yahoo - to be confirmed
09:30
Tim Smyth, MillwardBrown, Kenya - to be confirmed

10:00
Methodological Approaches That Harness The Challenges Posed By Research In Africa To Yield Reliable And Credible Insights

Christoph Limmer,Senior Manager, Market Development, SES  ASTRA, Lee Kotze, Managing Director, QI, Jani de Kock, Director, QI


SES Astra and Qualitative Intelligence share insights on methodology from their experience in conducting research in East and West Africa between 2005 and 2010
10:30
TEA/COFFEE
SESSION FIVE
Chair

. . . . . .

11:00

Predictive Priority Profiling. Do Personal Priorities Predict Media Consumption

Sifiso Falala, CEO, Plus 94 Research, South Africa
Priority modelling is essentially a thesis that consumers behave the way they do because of inherent priorities, interests, or things that they wish to achieve. The theory here is that it is more effective as a predictive tool to understand a person’s priorities than it is to simply record responses to behavioural questions and therefore that targeting people’s priorities may be a new strategy for winning market share.

11:30

Janet Proudfoot, Senior Manager: Group Media, Standard Bank, South Africa - to be confirmed

12:00

Josiah Kimanzi, Account Director, RMS Nigeria - to be confirmed

12:30

LUNCH
14:00

LSM WORKSHOP (Conducted by SAARF)
16:00

NETWORKING SESSION
19:00

BOMA
DAY THREE - WEDNESDAY 25 AUGUST 2010
08:30
TEA/COFFEE 
SESSION SIX
Chair
………………………………….
09:00

Country Activity Reports


Liz Pillay, Media Manager Africa, Starcom Worldwide Africa



An interesting selection of activities from a number of member countries will be highlighted. A comprehensive summary from all member countries that submitted information will be provided to all attendees. 

09:30
Graham Mytton, Research Consultant, Audience Training and Consultancy - to be confirmed

10:00

Speaker to be confirmed 
10:30

TEA/COFFEE

SESSION SEVEN
Chair

. . . . . .

11:00
MR Data- A Foundation Stone To Withstand, Support & Measure Changes In The Media Industry


Razaaque Animashaun, Managing Director, Business Interactive consultinG
This paper will highlight how diary data has changed the media industry in Ghana specifically with regards to media buying; how it has helped to take proactive measures against changes in the media industry, brought discipline into the media buying practices and helped savings in media buying among other things. 

11:30
Synergies of the NEPAD Business Forum and PAMRO across the African Continent!  Communication is the name of the game!

Sharon Penhallrick, Chairperson of the NEPAD Business Forum Media and Communications Sector and Managing Director, Telmar SPC

Synergies with, and successes and learnings of the NEPAD Business Forum that PAMRO and its members can capitalise on in the future!

11:50

Closing Address
Josiah Kimanzi, Vice President, PAMRO 

12:00

LUNCH
PAMRO Objectives

The objectives of PAMRO entail the creation of a forum for industry organisations, media research providers, media owners, marketers and advertising agencies in different African countries to exchange knowledge and to learn from one-another’s successes and failures, to ensure the highest quality and to harmonize our research methodologies so that we will eventually have a continental media research database.  The latter will make Africa the leader in the world in providing a research database for the growing number of global media owners, marketers and agencies. We include the Indian Ocean Islands in all our activities and underwrite the rules of market research bodies such as those of the World Organization for Research Professionals (ESOMAR)
NOTE:  PAMRO reserves the right to make changes to the programme as dictated by the availability of speakers or due to any other circumstances.
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