
 

Warc Media Awards announces 2020 Effective Use of
Partnerships & Sponsorships jury

The last of the four jury panels for the Warc Media Awards 2020: Effective Use of Partnerships and Sponsorships category
has been announced.

Senior executives from Tesco, TikTok and Facebook, as well as global agency leaders in partnerships and strategic roles
from Droga5, Kantar and PHD, will be joining the lineup for the Effective Use of Partnerships and Sponsorships jury. This
category aims to attract case studies that showcase how collaborations with third parties, including native advertising and
sponsorships, have helped brands meet business goals.

The 13-strong jury will be chaired by Tesco's Nick Ashley, head of media and campaign planning, who is responsible for
managing the retailer's media investment across all paid and owned channels.

The full jury lineup for the Effective Use of Partnerships and Sponsorships category, Warc Media Awards 2020, is:

Nick Ashley - Head of Media and Campaign Planning, Tesco - jury chair
Danish Chan - Co-Founder and Strategy Director, untangld
Trevor Johnson - Head of Marketing, Global Business Solutions for Europe, TikTok
Darius Karbassioun - Managing Director, Electric Glue
Christopher Kenna - Chief Executive Officer and Founder, Brand Advance
Jyoti Kumar Bansal - Outgoing Chief Executive Officer, PHD India
Audrey Low - Managing Director, L'Équipe L'Oréal China, Mindshare Shanghai
Jack Murphy - Senior Planner, Boys + Girls
Gareth Price - Global Brand Strategist, Facebook
Tim Pritchard - Executive Director, Joint Head of Create
Maren Seitz - Senior Director, Head of Media, Kantar Germany
Terri Squibb - Client Partner, Jump (Havas)
Yan Wang - Group Communications Strategy Director, Droga5

https://www.bizcommunity.com/


Full biographies are available here.

Commenting on the upcoming judging process, jury chair Nick Ashley, head of media and campaign planning, Teso, said:
"I'm delighted to be working with this year's jury that brings together some of the best minds in the business from all around
the world to debate what makes an effective partnership or sponsorship."

Now in their fifth year, the Warc Media Awards are free to enter. Papers submitted as effectiveness case studies are
welcomed from any territory and are discipline-neutral and channel-agnostic.

The winners of the Grands Prix and Special Awards across all four categories - Effective Use of Partnerships and
Sponsorships, Best Use of Data, Effective Channel Integration and Effective Use of Tech - will share a prize fund of
$40,000.

The Special Awards in the Effective Use of Partnerships and Sponsorships category are:

The closing date for entries is 23 September 2020. More details can be found here.
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Successful Sponsorship Award - for the best example of a brand effectively aligning itself with, for instance, an
entertainment property or a sporting event.

Effective Native Award - for the best example of a native campaign that helped a brand meet its business objectives.

Collaboration with an Influencer Award - for the most effective partnership with an influencer appropriate for the target
market.

http://r20.rs6.net/tn.jsp?f=0011ASTVL9FpJyqR3AYFgKDmxAUrzIgZrLJE8D9d6oXQqRRjXOXEUh_e1IYrt5H_VfmERW4ZEVszb_W8sxsXqyqzm35vQeedYjSXwVnaZx-t9l19fUCr377IJj4QDygN5cFfBhhNHkdza0P62TFEAAjKAFR78Xf-jDD6MY6sjnvio785afCZh-PU9TtuuJw20nz8pEPyIIUZMPzdlo-pMOWdjJhvOOhWZLs1Qyq6DtdU00v_jeuOoaUlg==&c=tE5tv-d22EHrCqmb4LA1wfF8C0hptHqIRnshNPvLG9vmp3bIJcuLKA==&ch=__5VGNGWrHesvY0pSOqy3eI65R4nEmoA3VlIIOuAK7GPKi66wOisOg==
http://r20.rs6.net/tn.jsp?f=0011ASTVL9FpJyqR3AYFgKDmxAUrzIgZrLJE8D9d6oXQqRRjXOXEUh_e1IYrt5H_Vfm2BEtVYH05yXKnMpm2IA-CM4EI8jdVT51QUW5mcTNLuiSiUSxqxzPuYgUb8S1BLjbnQjF6qBAZnibQGtgg-r0JNFS3JTP3amci1JHrALHAeDocmGEbCkPojPT4BMmariHJtYoMW9zl5M=&c=tE5tv-d22EHrCqmb4LA1wfF8C0hptHqIRnshNPvLG9vmp3bIJcuLKA==&ch=__5VGNGWrHesvY0pSOqy3eI65R4nEmoA3VlIIOuAK7GPKi66wOisOg==
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